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July 26, 2010 
 
Jerlean E. Daniel, PhD 
Executive Director 
National Association for the Education of Young Children 
1313 L Street, NW, Suite 500 
Washington, DC 20005 
 
 
Dear Dr. Daniel, 
 
As educators, health professionals, parents, and advocates for children’s health and well-
being, we are pleased that National Association for the Education of Young Children 
(NAEYC) is updating its position statement on Technology and Young Children.  
Children today face an unprecedented convergence of ubiquitous, sophisticated screen 
technology and unfettered, unregulated commercialism.  They are growing up at a time 
when our grasp of technology and technological innovation has rapidly outpaced our 
command of the moral, ethical, and social ramifications of its use.  Screen media, and the 
commercialism supporting it, dominate the lives of many young children today and have 
significantly altered childhood.1 2 3  There is a need for more research on the impact of 
children’s screen time on growth and development, and the existing research raises some 
serious concerns. 
 
For these reasons: 
 

• We urge that the 2010 NAEYC position statement on Technology and Young 
Children recommend that children have little or no exposure to screen technology 
in child-care, preschool, and kindergarten settings.  

 
• We urge that NAEYC expand the statement to include children younger than 3 

and recommend that child-care settings for infants and toddlers be completely 
screen free.  In addition NAEYC should endorse the recommendations of the 
American Academy of Pediatrics (AAP) and the White House Task Force on 
Childhood Obesity of no screen time for children under the age of 2 and limited 
screen time for older children.4 5   

 
• We urge NAEYC to review the research on children and technology with a 

critical eye, asking who funded it and whether any reported gains can also be 
achieved through hands-on experiences proven to be beneficial to children 
without the potentially negative consequences associated with screen media. 

 
Studies show that children spend a great deal of time engaged with screens at the expense 
of other activities.  About 40% of 3-month-old babies are regular viewers of screen 
media6 and preschoolers spend 32 hours a week outside of classrooms engaged with 
screens.7  Studies also show that screen time can be habituating; the more time young 
children spend with screens, the more time they are likely to engage with them as older 
children,8 and the harder time they have turning them off.9  Early research on habituation
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focused on television, but in recent years there has been growing concern about addiction to computers and 
video games among adolescents and young adults.10   
 
The enormous amount of time young children spend with screens outside of classrooms, combined with the 
potential harms, is a powerful argument for excluding screens from child-care settings.  Yet, according to a 
2009 study in Pediatrics, 36% of center-based child-care programs include television time, for an average of 
1.2 hours a day, and a troubling 70% of home-based child-care programs include television time for an 
average of 3.4 hours per day.11   
 
In the world of medicine, implementation of any medical practice intervention is guided by the principle “Do 
no harm.”  We believe that maxim should guide the use of new technologies in classrooms, particularly since 
screen time may displace activities with proven benefits for young children such as direct hands-on 
exploration of the world, connecting with nature and with other human beings, and child-initiated play.   
 
Given the vast amount of time that young children are spending with screens in and out of child-care settings, 
and the growing concerns about the impact of screen media on children’s well-being and development, we 
urge the NAEYC to take a leadership position in efforts to reduce the amount of time children spend with 
screens and promote the kinds of hands-on creative play proven to be beneficial to their growth and 
development.   The specifics of our recommendations are detailed below. 

 
Recommendation 1:  The NAEYC position statement on Technology and Young Children should 
recommend that children have little or no exposure to screen technology in child care, preschool, and 
kindergarten, and that child-care settings for infants and toddlers be completely free of screens. 
 
Research suggests that screen time is associated with negative outcomes such as childhood obesity12 and poor 
school performance.13 14  There is also research suggesting that engaging with some screen media can be 
beneficial for children over 3.15 16 Regardless of content, however, the excessive amount of time many 
young children are spending with screens today is harming their growth and development.  Since 
preschool children are spending, on average, about 32 hours a week engaged with screen media at home17 and 
older children about 54 hours a week,18 it is imperative that early childhood educators limit exposure to 
screens in child-care environments.  The White House Task Force on Childhood Obesity recommends that 
early childhood settings not expose children 2 and under to television and limit media exposure to special 
occasions.19  
 
Not only does classroom media use increase the already troubling amount of time young children spend with 
screens, it decreases the time children spend in activities proven to be beneficial, including creative play, 
physical activity, and time spent with adults:  
 
Creative play -- The more time preschool children spend with screens, the less time they spend engaged in 
creative play, which is known to be the foundation of learning,20 critical thinking,21 self-regulation,22 
constructive problem solving,23 creativity,24 and the ability to wrestle with life to make it meaningful.25  
Research suggests that the amount of time children spend in hands-on creative play is decreasing,26 as the 
amount of time they spend with screen media is increasing.27   
 
Physical Activity -- A key component of Michelle Obama’s Let’s Move campaign to halt childhood obesity 
is a new initiative called Let’s Move Outside, the materials of which state:  "Kids need at least 60 minutes of 
active and vigorous play each day, and one of the easiest and most enjoyable ways to meet this goal is by 
playing outside."28  Given that childhood obesity is a major public health problem, the sedentary nature of 
engaging with many screens is troubling.  Research suggests that children ages 10 to 16 now spend, on 
average, only 12.6 minutes per day in vigorous physical activity, yet they spend an average of 10.4 waking 
hours each day relatively motionless.29  In addition, young children living in inner cities are failing to develop 
essential large motor skills. One recent study found that 86% of disadvantaged preschoolers in two cities 
lacked basic motor skills like running, jumping, throwing, and catching.30 
 



 3

While proponents of screen technology laud products like the Wii, which may promote movement, a recent 
study suggests that simulating activities by playing on a Wii does not burn as many calories as actually 
engaging in those activities.31 
 
Time spent interacting with adults -- Screen media are often marketed and justified as a means of 
promoting adult-child interactions.  The rationale is that an adult caretaker is more likely to spend time with a 
child if they are both engaged with a screen. Research shows, however, that the more time preschool children 
spend with screens, the less time they spend interacting with their parents, and that even when parents are co-
viewing, they spend less time engaging with children in other activities.32  Talking to children is an important 
component of literacy education,33 yet there is also evidence that adults co-viewing with infants and toddlers 
engage only in limited verbal interactions.34  Even so-called interactive electronic books—in which pictures 
do not move, but respond to touch with sound effects or words—are less likely to induce the kind of adult-
child interactions that promote literacy than reading traditional books.35   
 
One argument often given for including screens—in particular computers—in early childhood settings is that 
it is important for babies, toddlers, and preschoolers from poor families to gain computer skills in order to 
compete with their wealthier peers.  One question that needs to be addressed, however, is whether poor 
infants and toddlers, or preschoolers, benefit more from exposure to computers than they do from activities 
that computer time replaces.  There is no conclusive evidence that introducing computers to toddlers or 
preschoolers produces long-term benefits.36 37 38   
 
Another important reason for NAEYC to advocate for screen-free classrooms in child care, preschool, and 
kindergarten is the negative impact of commercialism in the lives of children.  Advertising and marketing that 
target children is a factor in many of the problems facing children today, including childhood obesity,39 eating 
disorders,40 precocious sexuality,41 youth violence,42 43 44 family stress,45 materialistic values46 and the 
erosion of children’s creative play.47 
 
Most children’s media programs—even those known to be educational, and/or produced by public 
television—promote toys, additional media programming, and other products. Brand licensing, through the 
use of popular media characters such as Dora the Explorer or Winnie the Pooh, is the primary method for 
targeting young children.  These characters play a powerful role in children’s lives, and can even influence 
taste.  A recent study from the Rudd Center at Yale found that children report junk foods in packages adorned 
with characters like Scooby Doo and Dora the Explorer taste better than unbranded junk foods.48  Research 
also shows that, at a very early age, children are vulnerable to the emotional messages associated with 
brands.49 
 
Recommendation 2:  NAEYC’s position statement on Technology and Young Children should be 
expanded to include recommendations for children younger than 3.  The statement should encourage 
teachers to work with parents to implement the recommendations of the American Academy of 
Pediatrics and the White House Task Force on Childhood Obesity of no screen time for children under 
the age of 2 and limited screen time for older children.  
 
NAEYC’s original position statement on Technology and Young Children focused solely on children ages 3 
through 8.  The past 14 years, however, have seen a significant increase in screen media targeting babies and 
toddlers, and the use of screen media by babies and toddlers is increasingly prevalent—both in the home and 
in child-care settings. It is vitally important that NAEYC offer guidance about this critical issue.  We strongly 
urge NAEYC to include recommendations for children under 3 in the 2010 version of the position statement.   
 
Studies of screen time in the lives of infants and toddlers show that many are engaged with screen media at 
home and that such engagement begins early. According to the Kaiser Family Foundation, children as young 
as 1 view screen media daily for about 49 minutes, and 2- and 3-year-old children view for about 1 hour and 
51 minutes daily.50  
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This is particularly troubling because available research shows that screen media are not an effective means of 
educating babies and toddlers51 and suggests some evidence of negative outcomes.  Screen time for children 
under 3 is negatively correlated with regular sleep patterns52 and language acquisition.53  Toddler screen time 
has also been associated with problems in later childhood, including lower school and math achievement, 
reduced physical activity, less classroom engagement, victimization by classmates,54 increased BMI,55 and 
higher consumption of snacks and soft drinks.56 57  Research also suggests that the more babies and toddlers 
are exposed to screen media, the harder time they have turning screens off in later childhood.58   
 
It is also important for NAEYC to join the AAP and the White House Task Force on Childhood Obesity in 
advocating for limited screen use by older children.  Given that screen time is linked to negative outcomes 
such as poor school performance and childhood obesity—and the evidence that it is habituating—limiting 
screen time is important for all children.  Limiting screen time has particular urgency for Black and Latino 
children who spend significantly more time with television and video games,59 have higher rates of obesity,60 
61 and do less well in school62 than children of other ethnicities.   
 
The 1996 position statement on Technology and Young Children notes, “[t]he appropriate and beneficial use 
of technology with young children is ultimately the responsibility of the early childhood educator, working in 
collaboration with parents” and urges early childhood professionals to “[p]rovide information to parents on 
the benefits and use of appropriate software.”  We share NAEYC’s belief that educators can play a vital role 
in educating parents.  Such education, however, should include a frank discussion of both the benefits and 
harms of encouraging young children to engage with screen technologies, including informing parents of the 
AAP recommendation of no screen time for children under 2, and that there is no research demonstrating that 
screen media are an effective means of educating babies and toddlers. 
 
Recommendation 3:  In crafting its position statement, NAEYC should review the research on children 
and technology with a critical eye, asking who funded it and whether any reported gains can also be 
achieved through hands-on experiences proven to be beneficial to children without the potentially 
negative consequences associated with screen media.   
 
The rapidly changing technological landscape makes it unlikely that we will ever fully identify all of the 
harms and benefits associated with the time young children spent with screen media.  Since the research 
picture is incomplete, the NAEYC position statement will rest, in part, on the core beliefs about the 
relationship between research and policy held by the committee drafting the document.  Given that there 
exists a wealth of screen-free educational activities known to be beneficial to children, and limited data on the 
costs/benefits of screen media—in particular, new media—for young children, we strongly recommend that 
the burden of proof should be on documenting the benefits of screen media, and on proving they are not 
harmful, before it is assumed that screens should be incorporated into early childhood environments.   
 
In addition, we urge NAEYC to evaluate critically the research behind its recommendations, taking into 
account who has funded the research and whether that entity has a financial stake in its outcome.  Research 
has shown that studies funded by commercial enterprises are more likely to show results that benefit those 
companies than studies funded by independent sources63—even when the researchers operate independently 
of their funders.64   
 
NAEYC rightly promotes considering the whole child when constructing best practices for early childhood 
educators.  We urge NAEYC to approach this policy statement in the same context and craft a statement that 
considers the impact of screen media on all aspects of children’s growth and development.  We hope that, in 
its recommendations, the statement will provide an impetus for teachers to consider the impact of electronic 
media on children’s cognitive, social, emotional and physical development before they include media 
technology in their classrooms.  For instance, studies suggesting that playing video games may have a 
positive effect on spatial cognition65 do not address the impact of video game play on other aspects of 
children’s development, such as the fact that playing violent video games is linked to children’s aggressive 
behavior,66 or that video game play is linked to attention issues.67  
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The preponderance of research on the impacts of screen media is focused on television and video, or so-called 
passive media. While “interactive” media, such as cell phone applications, electronic books, lapware, and 
virtual worlds, are gaining in popularity, little is known about their impacts on children.68  Without adequate 
research, it should not be assumed that new or “interactive” media necessarily confer more educational 
benefits than “passive” media like television and video.  
 
Conclusion 
 
We are pleased that NAEYC has chosen to work with the Fred Rogers Center to update its position statement 
on children and media.  The Center, whose mission is inspired by Fred Rogers’s commitment to nurturing 
children’s growth and development, and to the responsible use of media to promote their well-being, is an 
excellent choice.    
 
As the nation’s premier association for early childhood educators, the NAEYC and its Technology and Young 
Children position statement will have a profound effect on the lives of children in and out of the classroom.  
Guidelines about if, when, and how to use screen media in early childhood centers will directly affect children 
in their classrooms.  The position statement will also help teachers provide important guidance to parents as 
they make decisions about the value of screen time for their children outside of school.   
 
Since media technologies are already so deeply embedded in our lives, the issues addressed in NAEYC’s 
position statement will necessarily go far beyond screen time to address broader questions of best practices 
for educating children to thrive in the 21st century and meet its challenges.  It will provide guidance for 
nurturing children to become adults able to make use of technology and still think critically about its 
applications and contents, and who—in a market-driven, media-saturated culture—maintain essential human 
values such as curiosity, kindness, creativity, altruism, and a capacity to wrestle with life to make it 
meaningful.  
 
Given how much time young children spend with screen media, and the potential harms, it is imperative that 
educators insure screen-free, commercial-free time and space so that children can build a foundation of hands-
on engagement.  Regardless of content, the excessive amount of time that many young children are spending 
with screens is harmful to their overall development.   We hope NAEYC will take a leadership position and 
join with the AAP and the White House Task Force on Childhood Obesity in working to set healthy limits.  
 
We look forward to discussing our recommendations with you and to helping, in any way we can, with 
crafting the statement. 
 
Sincerely*, 
 
Enola Aird, JD, Director, Mothers for a Human Future 
Joan Almon, Executive Director, Alliance for Childhood 
William R. Beardslee, MD, Gardner/Monks Professor of Child Psychiatry, Harvard Medical School  
Jenn Berman, PhD, author, SuperBaby: 12 Ways to Give Your Child a Head Start in the First 3 Years, The A 

to Z Guide to Raising Happy, Confident Kids and Rockin' Babies 
Kathy Bowman, EdS, Campaign for a Commercial-Free Childhood Steering Committee member 
Michael Brody MD, Chair, Media Committee of the American Academy of Child and Adolescent Psychiatry 
Lyn Mikel Brown, EdD, Professor of Education, Colby College; co-author, Packaging Girlhood: Rescuing 

Our Daughters from Marketers’ Schemes 
Cheryl Render Brown, MSEd, Associate Professor of Early Childhood Education, Wheelock College 
Blakely Bundy, Executive Director, Winnetka Alliance for Early Childhood 
Joanne Cantor, PhD, University of Wisconsin-Madison; author, Conquer CyberOverload: Get More Done, 

Boost Your Creativity, and Reduce Stress 
Nancy Carlsson-Paige, EdD, Professor of Education, Lesley University; author, Taking Back Childhood: A  

Proven Roadmap for Raising Confident, Creative, Compassionate Kids 
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Dimitri A. Christakis,  MD,  MPH, George Adkins Professor of Pediatrics, University of Washington; 
Director, Center for Child Health, Behavior & Development, Seattle Children's Research Institute 

Kathleen Clarke-Pearson, MD, member, American Academy of Pediatrics Section on Media 
Sherry M. Cleary, Executive Director, NYC Early Childhood Professional Development Institute,  

Office of Academic Affairs, The City University of New York 
Thomas J. Cottle, PhD, Professor of Education, Boston University 
William Crain, PhD, Professor of Psychology, The City College of the City University of New York 
Carol A. Diemer, Branch Director, Rosenthal JCC of No. Westchester  
Jan Drucker, PhD, faculty member, Child Development Institute at Sarah Lawrence College 
Gloria DeGaetano, Founder and CEO, The Parent Coaching Institute; author, Parenting Well in a Media Age 
Martha Eshoo, EdM, Instructor, Human Development, Wheelock College 
Marjorie V. Fields, EdD, Professor Emerita, University of Alaska Southeast; author, Constructive Guidance 

and Discipline 
Richard Freed, PhD, psychologist in private practice, Orinda, California 
Dana E. Friedman, EdD, President, The Early Years Institute 
Harold Goldstein, PhD, Executive Director, California Center for Public Health Advocacy 
Josh Golin, Associate Director, Campaign for a Commercial-Free Childhood 
Rachel Grob, PhD, Director, Child Development Institute, Sarah Lawrence College; author of forthcoming  

Testing Baby: The Transformation of Newborn Screening, Parenting and Policy-making 
Edward Hallowell, MD, The Hallowell Centers in New York City and Sudbury, MA: author, The Childhood 

Roots of Adult Happiness 
Jane M. Healy, PhD, Educational Psychologist; author, Failure to Connect:  How Computers Affect Our 

Children's Minds 
Harley W. Heath, MD, Chief of Pediatrics, Huggins Hospital, Wolfeboro, NH 
Mary Lynn Hennrich, Executive Director of Community Health Partnership: Oregon's Public Health Institute 
Kevin Hepner, President & CEO of United South End Settlements; Instructor, Boston University Schools of 

Social Work and Management 
Pablo Hernandez Itriago, MD, FAAFP, Medical Director, South End Community Health Center 
Petra Hesse, PhD, Associate Professor of Human Development, Wheelock College 
Elizabeth Hoge, MD, Assistant Professor of Psychiatry, Harvard Medical School 
Carla M. Horwitz, EdD, Director, Calvin Hill Day Care Center and Kindergarten, Yale University; Lecturer, 

Yale Child Study Center, Psychology and Teacher Preparation 
Michael F. Jacobson, PhD, Executive Director, Center for Science in the Public Interest 
Sut Jhally, PhD, Professor of Communication, University of Massachusetts at Amherst; Executive Director, 

Media Education Foundation 
Carden Johnston, MD, FAAP, FRCP, Emeritus Professor of Pediatrics, UAB School of Medicine; 

 Past President, American Academy of Pediatrics 
Allen Kanner, PhD, co-editor, Psychology and Consumer Culture 
Tim Kasser, PhD, Professor and Chair of Psychology, Knox College; author, The High Price of Materialism  
Joe Kelly, Fathering Educator, The Emily Program; Author, The Pocket Idiot's Guide to Being a New Dad 
Jean Kilbourne, EdD, Wellesley Centers for Women; author, Can't Buy My Love: How Advertising Changes 

the Way We Think and Feel  
Sharon Lamb, EdD, Distinguished Professor of Mental Health, Department of Counseling and School 

Psychology, University of Massachusetts Boston; co-author, Packaging Girlhood: Rescuing Our 
Daughters from Marketers’ Schemes 

Katherine Lawrence, LCPC-C, Clinical Play Therapist, Certified School Counselor 
Velma LaPoint, PhD, Professor, Child Development Department of Human Development and 

Psychoeducational Studies, School of Education, Howard University 
Dafna Lemish, PhD, Professor & Chair, Department of Radio-Television, Southern Illinois University; 

author, Children and Television: A Global Perspective 
Diane E. Levin, PhD, Professor of Education, Wheelock College; author, Remote Control Childhood; co-

founder Campaign for a Commercial-Free Childhood and Teachers Resisting Unhealthy Children’s 
Entertainment 

Susan Linn, EdD, Director, Campaign for a Commercial-Free Childhood; author, The Case for Make Believe 
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Geralyn Bywater McLaughlin, MEd, Head Start Mentor/Coach; Director, Empowered By Play 
Edward Miller, Senior Researcher, Alliance for Childhood 
Nell Minow, "The Movie Mom" (TM) 
Alex Molnar, PhD, Professor of Education Policy and Director of the Education Policy Studies Laboratory, 

Arizona State University 
Marion Nestle, PhD, Pauline Goddard Professor of Nutrition, Food Studies, and Public Health at New York 

University; author, Food Politics 
Sharna Olfman, PhD, Psychologist; Editor, Childhood In America book series; author, No Child Left Different 
Vivian Gussin Paley, teacher; author, The Boy on the Beach: Building Community through Play 
Alvin F. Poussaint, MD, Professor of Psychiatry, Harvard Medical School 
Thomas N. Robinson, MD, MPH, Irving Schulman, MD Endowed Professor in Child Health, Professor of 

Pediatrics and of Medicine, Stanford University School of Medicine and Lucile Packard Children’s 
Hospital at Stanford 

Mary L. Rothschild, Director, Healthy Media Choices 
Jean Rystrom, Regional Practice Director of Pediatrics, Kaiser Permanente NW 
W. George Scarlett, PhD, Assistant Professor and Deputy Chair, Eliot-Pearson Department of Child  

Development, Tufts University; author, Approaches to Behavior and Classroom Management: 
Integrating Discipline and Care 

Barbara Schecter, PhD, Director of the Graduate Program in Child Development, Sarah Lawrence College 
Juliet Schor, PhD, Professor of Sociology at Boston College; author, Born to Buy: The Commercialized Child 

and the New Consumer Culture 
Don Shifrin, MD, Clinical Professor of Medicine, University of Washington School of Medicine-Seattle; Past 

chair, American Academy of Pediatrics Committee on Communications and Media 
Michele Simon, JD, MPH, Research and Policy Director, Marin Institute; author, Appetite for Profit 
Dorothy Singer, EdD, Senior Research Scientist, Department of Psychology, Yale University; author, 

Imagination and Play in the Electronic Age 
Victor Strasburger, MD, Professor of Pediatrics, University of New Mexico 
John Surr, Concerned Educators Allied for a Safe Environment 
Eleonora Villegas-Reimers, EdM, EdD, Associate Professor and Chair of the Elementary Education 

Department, Wheelock College 
Daniel J. Wacker, Esq., Chairman, Washington Waldorf School Inc., Bethesda, MD  
Lucy Weinstein, MD, MPH, Director, Injury Prevention and Control, Long Island Regional Poison Control 

Center, Winthrop University Hospital; Clinical Assistant Instructor of Preventive Medicine, SUNY at 
Stony Brook School of Medicine 

Marie Winn, author, The Plug in Drug 
Tim Winter, President, Parents Television Council 
Fred Zimmerman, PhD, Professor, School of Public Health, UCLA; author, The Elephant in the Living Room: 

Make Television Work for Your Kids 
 
 
 
 
*Affiliations listed for identification purposes only. 
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